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What are your favorite stories?

Why are they so great?
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Why do people like stories?
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Stories

Stories are how we translate core,

essential content

to different forms

for specific audiences.

5 / 20



Purpose of stories

We understand the world through causal stories

Stories are how we construct our sense of self

Stories are crucial for making ideas memorable

Stories imbue our experience with meaning
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Script-following

Stories motivate our actions

When we act we are often to a great extent enacting, we

are acting out the story as the script demands, acting in

ways that are meaningful in the context of some story and

that are true to our character's identity.

Frederick Mayer, Narrative and Collective Action: The Power of Public

Stories, p. 7
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Stories lead an

audience on a journey
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Story shapes

Kurt Vonnegut on the Shapes of StoriesKurt Vonnegut on the Shapes of Stories
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https://www.youtube.com/watch?v=oP3c1h8v2ZQ


Every story is the same

Every Story is the SameEvery Story is the Same
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https://www.youtube.com/watch?v=LuD2Aa0zFiA


Heroes and structure

11 / 20



When marketing something,

who is the hero?
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You are not the hero

From Cole Nussbaumer Knaflic, Storytelling with Data: A Data Visualization Guide for Business Professionals
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The audience is the hero

This is why we care about personas so much!
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Do not treat those you serve as

helpless, incapable, opinion-less objects

If the audience is the hero, those you serve are characters.

Don't mistreat them
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Treat people

(and their stories)

with dignity

17 / 20



18 / 20



Take the Digni�ed Storytelling PledgeTake the Digni�ed Storytelling Pledge
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https://www.youtube.com/watch?v=OXnxFjT-4mg


Dignified Storytelling

dignifiedstorytelling.com
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